Strategy course learning — My recent student Osamu Hirobe*
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1. Practical use of management tools —
Not only conceptual understanding

Repeatedly use of management tools brought me easy understanding of business case studies
— Benefit: Speedy “reading” & understanding of business case information

2. Business presentation experience

The short time for discussion and presentation in each class gave me presentation ability
The presentations were the best way to focus my analysis and decision-making
—_Benefit: Being able to present my clear opinion in a short period of time
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3. Tips on how to see the real world

Understanding what is “real” from case studies; but while it is important to know the real point
from “Where we are now?”, biases & misunderstandings make it difficult to see the real world
Nigel Denscombe taught me how to understand the real world from conflicting information!

. : — Benefit: Being able to identify important messages from any business information/subject
www.denscombe.co.jp/2010/CEQ _profile.html




